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Should social media companies be more proactive about regulating hate speech and fake news on their platforms?
Social media companies should be more proactive about regulating hate speech and fake news on their platforms. Social media companies can be said to be just providing their users with a blank sheet of paper on which they can type anything. However, the social media companies can be argued to have advanced custodians of content and thus they should take some responsibility over the content that is published on their platforms. They should come up with ways through which they will deal with hate speech and fake news. The social media is almost becoming a news media due to the fact that their users are increasingly using the media platforms as a source of getting news (Yaraghi, 2019). However, due to the increasing volume of information conveyed over the social media should not be expected to be comprehensive as that of the traditional news media. For example, the information that is conveyed through twitter per day is huge such that it cannot be edited before it is sent to the users. 
Should the government hold companies accountable in some way if they aren’t?
The government should hold companies accountable in some way if they are not. However, before holding any social media company accountable for any information which it considers inappropriate in some way, it should first define hate speech and also fake news so that the companies can be aware of what is considered hate speech and fake news. In this way, by defining hate speech and fake news, the government will make regulation to be more effective. 
[bookmark: _GoBack]Hate speech refers to abusive or any information containing threat in speech or written which expresses prejudice against a certain group either based on religion, race or even sexual orientation. For example, blacks are not entitled to luxurious jobs is a prejudice which is expressing racism.  On the other hand, fake news refers to fabricated news. Social media companies can fight fake news and abusive speech through blocking such contents (Yaraghi, 2019). Also, they can provide alternative information so that they can address the issue of fake news.
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